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Yearend 2012 3M Facts

3M is one of 30 companies in the Dow Jones Industrial Average and also is @ Organization

component of the Standard & Poor's 500 Index.

Sales

Worldwide

International
65% of

Income

Net incomereported

Percent to sales

Earnings per shérdiluted reported

companyos

Taxes
Income tax expense

DividendgPaid every quarter since 1916)
Cash dividends per share
One original share, if held, is now

R&D and Related Expenditures
For 2012
Total for last five years

Capital Spending
For 2012
Total for last five years

Employees
Worldwide
United States
International

$29.904 billion
$19.376 billion
tot al

$4.444 billion
14.9%
$6.32

$1.840 billion

$2.36
3,072 shares

$1.634 billion
$7.335 billion

$1.484 billion
$6.328 billion

87,677
34,746
52,931

A More than 35 business units, managed under these five business groups beginnin
T Consumer

Electronics & Energy

Health Care

Industrial

1 Safety & Graphics

A Operations in more than 70 colind@asternational countries with manufacturing
operations, 35 with laboratories
A In the United States, operations in 30 states

Technology

A 46 technology platforms

A 8,200 researchers worldwide: 4,100 in the United States
Patents Awarded

A U.S.527; Total 3,102

Environmental Results

A Prevented the generation of more than 3.5 billion pounds of pollutants since 1975 t
completion of more than 10,000 Pollution Prevention Pays (3P) projects

A Received the ENERGY STAR Sustained Excellence Award for Energy Manageme

Community Citizenship/U.S. Community Giving

A 3M invests in education, social arts and environmental programs in many commun
we do business

A 3M and the 3M Foundation donated $56.6 million in cash and products to U.S. edu
and charitable institutions
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3M Advancing Every Company, Enhancing Every Home, Improving Every Life
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3M is a Global Company

More than 65% of sales come from
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A Century of Innovation

&

1921 1931 1939

3M patented and 3M began First traffic sign featuring
introduced Wetordry™ | producing Scotchlite™ reflective sheeting
waterproof sandpaper | Colorquartz™ erected in Minneapolis
— the world's first roofing granules
water-resistant
coated abrasive 1 937 1 9 4 5
First successful Scotch™ vinyl
test of reflective electrical tape
tape coated with introduced
glass beads.

£
e F
3 ] w0 ;
1954 1974 =X
RCA used Scotch™ 3M introduced Post-it®
magnetic tape to Notes, greatly enhancing 1985
record TV programs office communication Academy of Motion
for the first time Picture Arts and
Sciences gave 3M a
Scientific Engineering
1 969 ¢ Award for magnetic
3M products were used in the first | film, improving audio
moon walk on July 20. Astronaut | ca;;ahilities of movia
Meil Armstrong left a footprint in the F sound tracks
lunar dust in boots made from
Fluorel™ synthetic rubber from 3M

o

1995
3M introduced the
first metered dose

asthma inhaler, free
of ozone depleting
chlorofluorocarbons

K1

—
3IM receives the

National Medal
of Technology

1996 2005

New products 3M developed Aluminum Conductor
include flexible Composite Reinforced (ACCR) as
circuits for electronic | a solution to thermally constrained
products and HFEs transmission bottlienecks

(hydrofluoroethers),

replacing ozone

depleting

chiorofluorocarbons A

2010

3M helps bring the EPA's
ENERGY STAR Exhibit House
to the Minnesota State Fair

mmmmmmmm

1925 oo 1947

Scotch™ masking — Scotch™ magnetic
tape introduced 1935 audiotape introduced

3M's first automotive
underseal coating
product introduced

1948

3M debuted its first surgical drape

3M'’s first non-woven product-decorative
ribbon for gifts introduced

3M Global eTransformation  3M.com/transform

1952
Scotchlok™
electrical
connectors and
Scotchkote™
insulation
introduced

disposable facemasks
and respiratory
protection products

1967
3M developed the first

s

S 1 ;
1960 1979
Scotch™ Brand Thinsulate™ thermal
Magic transparent insulation introduced

tape infroduced

.Y SAPPHIRE

Scotchshield™ window
film, shatter-resistant,

resistant window

1991

3M introduced

heat- and cold-

protection
L

1997

Dental Products Division received the
Malcolm Baldrige National Quality

Award, the most coveted quality

award in American business

1

e
2000
3M introduced the
Wikuiti™ brand for light
management products
that make electronic
displays easier to read

2011

For the eighth year in

a row, 3M wing an award
from the U.S. EPA and the
U.S. Department of Energy
for continuous improvement

in energy management
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THE GLOBAL
INNOVATION
1000:
MAKING

IDEAS WORK

The early stages of innovation can be challenging. But
Booz & Company's annual study of R&D spending
reveals that successful innovators bring clarity to a
process often described as fuzzy and vague.

by Barry Jaruzelski, John Loehr, and Richard Holman

Every economic downturn comes with the same
refrain: The worlé, we're wold, is losing its creaove ca-
pacty, hurting our chances for a speedy recovery. Yet
inevitably, when warnes abous innavation eroson sur-
face, same company rises up with 2 great new produce,
technalogy, or servace to prove the naysayers wrang, And
zll tar aften, chservers simply fail to pay ateenea o the
many companies thae make suceessful innovatea part
of cheir regular practice — indeed, cheir operating mot-
el — tn ways that don't necessanly make big headhnes.

Those companies are the guset stars of aur annual
Glebal Innovatan 1000 sudy of R&D spending. As
aur sudy has consisently shown aver the past eight
vears, there is no long-term correlanon beoween che
amount of money a company spends on its innavation
Tores and s averall financial performance; instead,
what macters is bow companies wse that maney and
ather resparces, as well as che qualiey of cheir calens,
processes, and decision making, Those are the chings
that determine thar abilicy w execute their innova-

#3Mrajrao m

uojleAouly | ainjesy



http://www.sapandasug.com/

R&D Spending

2011, As % of Sales|
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Raj Rao

Vice President, Global eTransformation

Digital Innovation,
Commercialization & Transformation
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THE YEAR IN REVIEW Visitors to 3M.com
properties from

m \ outside the U.S. BONIOUR

i H | —
Don't press this button! ‘:__ GUTEN TAG! |HUI.AI

67.5M i I I |0n SAWUBONAY g1

Zulu for “hello”
visits in 2012, /
O/ | That's like the entire 9.6Million
a 6 A) Increase country of France stopping Purchasing
by to say hello! I ENSNETE
visits
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THE YEAR IN REVIEW

m E““ WAY ' ‘ < \ : : _ {\%;Enuntw with the highest
THIS WAY Reg|0n W|‘th the h|gheSt percent of new visitors

! increase in visitors C“"e.

WHERE THEY’RE FROM

@ﬂuntry with highest
Countries with highest increase in visitors visitor satisfaction
o Chile
21% o
155% & Country with the longest
y average visit duration

Colombia .
137%
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THE YEAR IN REVIEW

Visits from search engines in 2012 P
29.5Million

Search engine
- traffic
3.1Million from non-U.S. I ATLTEEL
. Saysocial media search engines
s the primary
influencer _ .
Aortheir visit 3M Occupational Health & Environmental

Safety division had highest visit volume
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THE YEAR IN REVIEW ?
am s

Emails recelved Im

from visitors |

Email from visitors who want
Where-To-Buy information, are

a sales lead, need a price quote Estimate of email
or have other sales requests messages traversing
the planet every day
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THE YEAR IN REVIEW

Visitors intend

to buy online or
find an off-line
purchase location

24%

Visitors who prefer
to purchase directly
from 3M online

Sylvan Goldman invented
the shopping cart in

ADDTO CART =7/

iPhone most
33% popular mobile

device for visitors 623%

Growth in mobile
traffic since 2010

3M Global eTransformation  3m.com/transform

#3Mrajrao m



#3Mrajrao srﬂ

@ Humanity

Global Issues

P/ 1 \N
AERA
L\ | J

A\ 174

mmm Online/Technology



3M Global eTransformation 3M.com/transform #3Mrajrao m







3M Visualize
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SoLoMo — Mobile Sales Management Application
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Empower and energize
the 3M enterprise through
‘real-time’ data-points
and connectivity.
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Dlg tal InnovationS  nspired by Conversations with Always-on Customers
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Design INnovations  inspired by Conversations with Always-on Customers
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The New Digital Ecosystem ...

Continuous
Open
Collaborative
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We all have ability.

The difference 1s how we use 1t.
—STEVIE WONDER
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