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Customer Experience con SAP Hybris Marketing in real life
Constructing the Composable Enterprise for your Digital Marketing Strategy
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Set Up Your Digital Marketing Strategy f
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Set Up Your Digital Marketing Strategy f
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A Sample Case — Monetization in a B2C Company f

Consumer Pattern: Campaign
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A Sample Case — Monetization in a B2C Company
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The ABC.com Composable Enterprise Solution

Open API

st Twoein
Tumcs LTS ~ s
‘ - 1 - p— l
fQrba (e o JDbizible |™ B B oFTIMINE | g i
r . . . Too3
ORACLE TCocNDS Gsas ! ]
LEFTRONIC! )
S rableou T ) ki krux
Edge ] .
blueshift i " | [ \at
.I... ! G GoodData . irs DD
18 N Qrgal
[ Steelwedge e Wi
sales r CHARTIO J\ ‘Qiikvion

o .
[ ':c-,erq:_l_uc SAP Hyh rl s monetate L,.':{J'll'l'-"liZ“—‘rY :___ A
SITESPECT Qupit. "=~~~

________ €20IC (Tevergage Lander “on

vicomreach rio s

c‘-‘:rduclm:-. ! @ wore : oo | | nsightera o : Marketing

£ enecto

4 MADDA | [ maxymiser”, @ convesser '
ate, M ntershop 12 1 o A B o oo BRANDI = =applt Revel !
atg. S e (i ! alkable mBAMeLater P Py BRaND " =appIf (Re vel s

o =t iCongo),” :
i ) M@V YLO

. Airbrite
- n;obl.e Mobé
Foersuie SAP Hybris ' mocvI

SAP HANA
Cloud Platform

Website Creation & Mgmt
WCM

Online Video
m QOYALA| -

Cloud for Customer

Feedback / §
:Vlzh"' i )

» telligent |
SICrkorT M inga

i y ™
MMER il e

rtheat Colek SDLU
) craryega” J |- -~ -

' Translation

IKISSmetrics
co=c~ 7C
fento  «

Mobile Web

iMiobs

Site Perf/Opt bsitecord T8 v net biscuits I
g Mgmt ' 2 shecom Usablenet """ Mobi
far), encieghier \‘:‘J VORDPRESS . .‘--: f bMenu MOOVW=B ud |

1
HJoomial  Drupal J | AsLESRoiy “Trilibisvichile

www.lumapartners.com 8



v/

10]

4

L

X

1T 1IN A

=T/’C CCLC
ElS SEE

L

o w



The ABC.com Composable Enterprise Solution

The End-to-End Process

m
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The ABC.com Composable Enterprise Solution

The End-to-End Process
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Contact Form

Log in with a preferred social network to prefill this form
@ fi¥lin|Y
) ABC com

Req. Type Information Request
Name

First Name Last Name
E-mail

Phone Number

Remarks

v

SAP HANA
Cloud Platform

SAP HANA Cloud Platform

Main Benefits

* PaaS benefit like scalability, security, no upgrade needs
* SAP Fiori responsive User Interface
* Sentiment analysis with HANA Text Analysis Services

e Out of the Box Integration with on-premises systems like Marketing
Platform and CRM

* Mobile Hybrid App with offline capabilities

HTML

B & 4

OpenUI5
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Contact Form ~ GIGYA- |

] Customer Identity Management Platform
(Paas)

(] £|v|in| VIO

@ ABC .com Social Login and Biometrics

SAP Hybris
Marketing

Req. Type Information Request v

st Name ast Name — — — . Out of the box SAP Integration

30+ supported Social Networks

Name

E-mail

VUL

Phone Number

Remarks

Submit o ANFAVORTES EPSOOES

Seamless Navigation across multiple channels
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The ABC.com Composable Enterprise Solution

The End-to-End Process
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Consumer Contact Center L 1

Organizational perspective: centered around a single ‘hub’ and supported by consistent
processes and knowledge base

/ \ Results Perspective
SAP Hybris Cloud For Service
Positive NPS
v - & Happy

Social

e

Customers

s Empowered
<::> g and Satisfied
Service Agents

A e ™

Clear Consumer Contact
access Phone Platform

* Ticketing T

@ points -» : . g
©© 8 . iloeur?l:i before / <::>

Knowledge management

Structured and unstructured search

Knowledge repository

E-mail SLA deadline CUSTOMER
* Reporting
CONSUMERS Get support . SPECIALIST
Fake report \ / SERVICE HUB SUPPORT
Contact forms
Improved
D ﬂ Operational

Call me back EfflCIEhCV

N — /
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Consumer Contact Center

TICKET Subject: Info Req. (Contact Form)

Z 4219 Status: Open

Priority: Normal

OVERVIEW SERVICE AND REPAIR FEED

Initial Review Due:

Assigned To:

RELATED ITEMS

SAP Hybris

Cloud for Customer

*

11.07.2016 16:14 Completion Due: 15.07.2016 12:15

Team: Level 1 Support

Queue

TECHEDGE KNOWLEDGE BASE

Q

-
A
CUSTOMER/CONSUMER - TIMELINE - A
* @ Alessandro Lavazzi Reported On: 11.07 2016 16:14 Reported By: Alessandro Lavazzi
@ Changed On: 11.07.2016 16:14 Initial Review Due: 11.07.2016 13:14
= E-Mial: alessandrolavazz... Phone: Initial Review Completed: Next Response Due: 11.07.2016 19:14
Mobile: Gender. Gender not known Last Agent Interaction- Completion Due: 13.07.2016 16:16
@ INTERACTIONS . Completion Date: Escalation Status: Not Escalated
as List MNewest First Add Note PRODUCT -
E] ] Alessandro Lavazzi via Wl ABC.com Product: Digital Marketing Puzzle Product Category:
@ Your Puzzle is just amazing!!! Great product ;-) Installed Base: 1234556778890 Installation Point:
- Sernial 1D: Warranty:
tj July 11 at 16:14 - _ _
Strong Positive Warranty From: Warranty To:
-
(= SOLUTION FINDER Knowledge Base
EI REPLY fudd Search: |E|Reset
PORTAL
| | No data found
O™ % | Edit | | Refresh | | AssignTo ,| | Escalate | Setaslmelevant | Copy | Summary , | FollowUp ,| Finish Work | hybris Storefront

S33A0TdNE 4334 HILNID dT13H 473HS SOVl

“"IHON
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Consumer Contact Center

@mmdtouch‘“

The Knowledge Base is a key component of a consumer contact center. We integrate Mindtouch in
our solution, a SaaS Knowledge Base.

) ) © O BB »
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@ =\

TICKET

‘ E_ 5077

2

INTERA

Ol

Solar Panels - Missing Parts

Status: In Process - Working On it

Immediate

Y\ REDPAIS
REPAIR

abdImed Intock@gmail com Phone (650) 555-2312

Mobdle

Newest First  Expand All Interactions

ock to cod seracerequest@my306029 mail viad.sapbydesign.com

We recently installed some solar panels at a customer site, seral®723001422. but ciscovered that it
does not function properly due 1o somemissing parts. Can you send a replacement? it should be
covered under thestandard warranty Thanks Addy McClintock

38 minutes ago Heutral ,

Melinga Schneider 10 abd Imect Intock@gmail com

Dear Abdy,We're o sorry 1o hear about your issue Well be processing your replacement parts today. i
s# 0u and update with theé racking number once | have it In the meantime, feel frée 10 consult this

anicie for more information hitp /ot ' 1aiGcIgRegaras Melinda SchnaiderCustomer ServiceFrom
addImed Intock@gmail comSent June 24 2014

07 18:24To:cod senicerequest@my305029 mail vab sapbydesign comSudject Solar Paneis - Missing
PartsWe recently installec some solar panels at a customer site. $enais723001422, out discovered that
it Goes not funchion property due 10 somem g parts. Can you send a replacement? It should be
covered under thestandarg warranty Thanks Addy McClintock

52 seconds ago

Make sure 10 follow up with Max in shipping 10 get the tracking number
2 seconds ago

#d To. Melinca Schneider

Team Level 1 Support Queue

L

& 24062014 17.05.00 ponen owe

24082014 18.00.00

Completion Due

n 2408201407

pon. 24.05.2014 07:18

Recomm

&

&

nendabons are Dased on product and other ke

N

solar panels earch

$ exracted by the system

your $0Iar panels can output for the
cable between the solar panels and the dbattery. and Is related to the amount of 10ad you are planning 1o use for

Auth

rei kasa@sap com hange "

In a real e situation you would need 10 take into account the efficiency of your reguiator and its adiiity to charge
the Daftery to 100% (multi-stage charaing). and the fact that the charoer will outout al least 13V 1o charge the

Em Refresh Assign To , Escalate De-escalate Setas relevant | Copy FollowUp ,

04134 d413HS SOVL
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Documentation

@mindtouch”

Training Resoures ~ Onboarding Process  ContactUs | Blog

Submit Gass  Register  Sign In

& ‘ Documentation + ‘ Knowledge Mana... ~ | Articles «

Home > Documentation > Knowledge Management

Knowledge Management

Overview

Agents, Subject Matter Experts and Site Owners.

Adding & Editing Knowledge

N Create high quality knowiedge that is
engaging and educational. Being an expert
author ensures that

Knowledge is the key to a suceessful MindToueh deployment and whether you're nvolved with MpOrting, creating, securing or managing, its
crucial to be proficient with the tools that are available to you. This guide is most valuable for Consumers, Technical Writers, Support

Enriching Knowledge

Take you knowlsage to the naxt leval by
enriching it with media, related articles,
conditional conte:

M=

Share this page

2+ share | 0
W Twest

Related Articles

Tags

Classifications

Wiki-Like Knowledge Base

Prepackaged Integration with SAP C4C
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The ABC.com Composable Enterprise Solution

The End-to-End Process

Corporate
Consumer
Landing Page Database
(Contact
Consumer

Formor App) | ¢

Relationship |
Management
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Data Management [ s }f

A Corporate Consumer Database that collect contacts with their digital properties and their interactions,
in order to have a comprehensive view of the actionable consumer community.

SAP CRM SAP ECC

Landing Pages

SAP Hybris
Cloud for Customer

Mobile Apps o,

(17S) 49n198
onediday 11 dvs

R
<_

Golden Record Rule
CONTACTS & u
SAP HANA PROPERTIES > SAP Data 3rd Party
CORPORATE Services Legacy Systems

INTERACTIONS > SET e

Central Profile PRODUCTS > DATABASE
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Data Management

SAP Hybris
Marketing

CONSUMER

Alessandro Lavazzi

alessandro.lavazzi@gmail.com

Activity Score

(%)

14

Mantal Status

@

Unknown

Unknown

Latest Activity

®

Recent

Gender

)

Unknown

Sentiment Score

=

No Valuation

Personal Data Interactions Scores Account Team Commerce Leads

Reset Filters

Digital Marketing Puzzle

04.2016 07.2016

Outbound Unknown [ {1
0 0)m 0/ x= 0/=Z 0 ya O
Sales Order Lead Opportunity Activity Commerce Campaign
0 &4 O 9 % 5 M 0
Phone Event Email Web Social Media Service Proc...

July 2016

%

7%

Web

Information request
Test with Stefano

Web

Information request
Testl

Email

Outbound Email

Welcome DB Mail

Campaign: DB Campaign2 La vendetta
Campaign Content: Welcome DB Mail

Email

Outbound Email

Welcome DB Mail

Campaign: DB Campaign2 La vendetta
Campaign Content: Welcome DB Mail

Email

Outbound Email

Welcome DB Mail

Campaign: DB Campaign2 La vendetta
Campaign Content: Welcome DB Mail

Fmail

L

Jul 11

Jul 11

Jul 11

Jul 11

Jul 11

Jul 11

NOILVZITYNOSHId Jd713H

20



The ABC.com Composable Enterprise Solution f

The End-to-End Process

Corporate
Consumer

@ Landing Page Database Segmentation Marketing
(Contact Tool and Scoring Campaigns

Customer

Consumer Insight
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Segmentation

SAP Hybris
Marketing

i New Segmentation Model Profile: All Consumers (SCI)

o H ¢ ®
» Public Building Blocks

v Consumer

1% Is Consumer/Prospect
1% Target Group

1% Country

1% Region

% City

1% Postal Code

1% Consumer AccountID

1% Date of Latest Cha
WO A L Preview for Segment: Channel = SOCIAL

% Age [¥ Keep [* Exclude [- Separate LI Distribute
1% Gender Francisgy W
% Marital Status n Jose = CKlabiora
Albuguerque City,
1% Geolocation s Angel o sl Fol
Interactions : iego” QT n Wor'a”m :
X San Diego®~ +1ucson_juarez

1% Interaction Date

Hmﬁ)n'e

Monterrey ¢ -.Matamoros

1% Campaign @hihuahua,

% CRM Campaign
Culiacan,
Durango”

ff Campaign Content
f% Channel

1% Communication Medium Guadalajara

M
Mdrelia® ?‘
ebla

1% Interaction Type
1% Item of Interest
1% Content Title

Leveraging HANA
In-Memory Database

© 1987-2015 HERE | Terms of use

Sales Volume

T
m
r
o
kR gy 100% @ e
~ > V949 S N
@ All Consumers
(SCH)
2.503.384
\J v — ©
Y Channel= Y Channel= J Hum ©
SOCIAL EMAIL
401.590 78.901
4 4
ABC .com
@©) Ged
Entera O, km v | (9 AddRadius (J Draw Polygon Hide Clustering Request Tpe

Virginia ) Details

Name

Gulf of Mexico

*MEAda

Location: | Mexico City

19°25'57 108"N 4

Esmail

Radius: | 500 N

Phene Number

Location

Remarks

Havana,

Santo

+ . Location
A Domingds i

JAN

Radius

Caribbean Sea

San [ Mar.?::aibo, .
Ry Mobile App

ol o GPS Location

® 500 km 9
s L——! By



Segmentation Sap iyt

TARGET GROUP bers: Campaigns Segmentation History  Snapshot Analysis  Export  Team %
m
Monetization Entries (5.428) E
‘O} Campaign ITA 14-45 pe
o
[ Snapshot Search O, ~ P
Q
Mame = Email Pho... Mob.. Street H City Fun... Dep... Account %
© =
t ] J |)»| Abbondanzio Calabrese abbondanziocalabrese@teleworm.us Gra... Fin.... Q
far
Dynamic Released Snapshot Abbondanzio De Luca abbondanziodeluca@teleworm.us %
Tracking Abbondanzio Dellucei abbondanziodellucci@austrcom
Enabled
Abbondanzio Gallo abbondanzicgallo@cuvox.de
KEY INFORMATION Abbondanzio Loggia abbondanziologgia@jourrapide.cam Son...  Hea..
- 4886 Abbondanzio Manfrin abbondanziomanfrin@gustrcom Car.. Pla..
~Maonetization
Target Group: Campaign TA 14-45 Abbondio Angelo abbondioangelo@einrat com Nes.. Pro..
. Monetization Abbondio Manna abbondiomanna@superrito.com
Segmentation Model: ) _
Campaign ITA 14-45 Abbondio Napolitani abbondionapolitani@fleckens.hu
Owner: 50010227347 ) ) : : ! ! .
Abbondio Schiavane abbondioschiavone@jourrapide.com Cas... Chi..
Members: 5.428
Member Type: Contact Abela Cremonesi abelacremonesi@armyspy.com Saff..  Hea..
) Naorth American Abela De Luca abeladeluca@gustr.com
Marketing Area: Marketing A
arketing Area Abela Fiorentini abelafiorentini@superrito.com
DESCRIPTION Abela Fadovesi abelapadovesi@rhyta.com
The members of this target group are Abela Rizzo abelarizzo@fleckens.hu
determined based on segment "Country =
I Abela Rizzo abelarizzo@cuvox.de
Abela Toscano abelatoscano@cuvox.de .
ADMINISTRATIVE DATA Abelardo Buccho abelardobuccho@dayrep.com Dyn a l I | IC Ta rgEt G rO U p
Changed By: S0010227347 Abelardo Ricci abelardoricci@telewarm.us
Changed: 16:12:16 Abelardo Trenting abelardotrantino@cuvox.de

el e T )

4 New Campaign B Complete

23



The ABC.com Composable Enterprise Solution f

The End-to-End Process

Corporate
Consumer

@ Landing Page Database Segmentation Marketing
(Contact Hoolkand Scoringl Campaigns
Form or App) CUstomer Engine Automation

Customer

Consumer Insight

Relationship
Management
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Content Studio

SAP Hybris
Marketing
B w Q @ & s0010227347 v
< Edit Email: Monetization Campaign Email
Design Source Code Settings

Toolbox / Text

W A Subject: | Welcome to ABC.com

v Properties '

4 * B B 7 U Fomasv Iy = IE = = A v [A v FontFamily v FoniSizes v = = = = H~

A Editable > & ¥ [ Insertan Attribute

Width:

100%
Style Classes: ,\:.?\ ABC .com

3 Hi [First Name]
. Condition Assignment  + | thanks for your information request. Your request has been
; received and will be processed shortly.
Hereafter you’ll find some new ABC.com product that you may be
interested in
Get the new ABC.com - ))) E
iBeacon 5
Save Display Check

Release Send TestMessage SaveAs Delete More Ty

25



SAP Hybris
Marketing

Triggered Base Campaign

CAMPAIGN < Overview Automation Collaboration  Success

Monetization Campaign 07 2016
‘{]<| @ Campaign: Monetization Campaign 07 2016

KEY INFORMATION

D

Campaign:

1201818

Monetization Campaign 07 =

Category
Trigger-Based Cam

Execution Status
Started

Duration

Category: Trigger-Based Campaign 01.08.2016
Status' Completed 1 77 h
Execution Status: ))) }
Owner: S0010227347 Days Remaining R

Marketing Area

~MNorth American Marketing
CArea

Contact Form

Media Type: v
Program: - Emails Sent Performance
Priority: | Medium v Email Open Rate
Start Date: | 05.10.2016 [ W 1%
End Date: | 12.10.2016 i X Email Click Rate

DESCRIPTION

ABC.com Monetization Campaign 07/2016

INTERESTS

No interests assigned

ADMINISTRATIVE DATA
Changed By

v Activate (3] copy

© 50010227347

Email

0%

Today : 05.10.2016

. ABC .com

Hi [FirsE Name]

thanks for your information request. Your request has been

received and will be processed shortly.

Hereafter you'll find some new ABC.com product that you may be

interested in

Get the new ABC.com
iBeacon

o)))E



CAMPAIGN

:l Monetization Campaign 07 2016

KEY INFORMATION

D

Campaign:

Category:

Status

1201818

Monetization Campaign 07 2
Trigger-Based Campaign

: Completed

Execution Status:
Owner: 30010227347

_MNorth American Marketing
CArea

Marketing Area
Iedia Type: v
Program: v
Priarity: | Medium v

Start Date: | 05.10.2016

CE =8

End Date: | 12.10.2016

DESCRIPTION

ABC.com Monetization Campaign 07/2016

INTERESTS

No interests assigned

ADMINISTRATIVE DATA
Changed By: 50010227347

v Activate (3] Copy

<

Overview  Automation

Execution Details

riggered Base Campaign

Caollaboration

Success

SAP Hybris
Marketing

> start Automation

Trigger: Contact Form

Filter Condition:

Monetization Campaign 14-45

= Send Email

Monetization Campaign Email

& No Click Through

Email: Monetization Campaign Email

Link: =Any=

0 Unigue Clicks

Not Clicked For:

5 Days

= Send Text Message
Promaotion Code 20% Text Message
Dear <NAME_FIRST=, hereafter a promotion cade for
youl You can use the cods in every stors fora

discount of 20% on every ABC.com product.
MBC1234HGS

27



The ABC.com Composable Enterprise Solution f

The End-to-End Process

= Customer

Consumer = Insight

28



Consumer Journey Insight

SAP Hybris
Marketing

-
CAMPAIGN < OV Al Collaboratiot Success ﬂ SAP Hybris Marketing »
Monetization Campaign 07 2016 FILTERS < ANALYSIS NG
Number of Messages _ -
2.741 30,5:1 Number ofPasts v x B2 &
KEY INFORMATION 15 B Missing Marketing Permissions Posts Sentiment Ratio ; o
ID- 201818 @ Missing Communication Data x
. i @ Communication Limits Reach Search for. 9, 1000 ® stong Positve 2 A
Monetization Campaign 07 2 " @ sentMessages Weak Fositive b a
aBgory: Trigper-Based Campaign 0 Delivered Messages Target Group: o euira o
® Bounces = &00 )
atus: Completed @ Hard Bounces 2
@ @ sotBounces Days ) J H
5 £ 600
Owner. S0010227347 Unopéned Messages 05.07.2016 - 12.07.2018 s 2
o Opened Messages
_ North American Marketing =
2 Type . 0 : . E
Purchase Confirmation Purchase Confirmation - Text Message Sentiment - 200
a v
Medium v
= = Rates of Messages _ 0 : : : — : e *E—_
te: | 05.102 T 0 05.07.2016 06.07.2016 07.07.2016 08.072016 08.07.2016 10.07.2016 11.07.2016 12.07.2016
8 Bounce Rate
Rate of Unopened Messages -
Rate of Opened Messages —
B unigue Click Rate POSTS (2.741)
@ Ciick-To-Open Rate ] 1,2 3 4 5 >
Channels - SCN : Blog List - All Co... 12072016, 152623
INTERESTS v I MDGB.0is avaiable on SAP Cloud Appliance Library
‘ 4 As SAP custamer, you wantto try SAP MDG functions in a live system without setup hardware and software
& g Q, g% sootozzraar v from serateh
ADMINISTRY R ) Interests SCN : Blog List - All Co... 12.07.2016, 15:13:40
Customer Journey Insight S De— =
Marketing Executive Dashboard > Brand Perception ©
- Standard © STUEREET FES E 1d Awareness Market Share Net Promoter Score Sentiment Media Mix
= 1d Awareness Over Time i Market Share Over Time i Net Promoter Score i Sentiment Media Posts, Last Week i
Customer Joumneys (5) @llellal|o =
% % ® NetPromoter Score ® Negative ® Neutral @ Positive
~d Awareness ® Market Share
78 4778 49.32 48.00 18.68 . 1824 19.20 5040 4987 5311 51.04 e
Entry — 1.5k
1k
500 ._“‘\_/.
00 00 00
0 =
153 20154 20181 20162 20163 20153 20184 20161 20162 20163 20153 20184 20161 20162 20183 201.. 201.. 201.. 201. 201.. 201. 201
Phone Email
] Buy 'd Awareness by Country i Market Share by Country i Net Promoter Score by Country i Sentiment Media Posts by Channel i
v YTD Brand Aw.. Last YTD Brand Country YTD Market Sh...  Last YTD Mark Country YTD Net Prom. .. Last YTD Net P Social Medi Positive Neutral  Negative
% % % %
. I — I S— I
‘ Ons I mer JO rne I nSI t A 7300 w 7150 France A 2867 v 2672 USA ¥ 8559 49018 RSS Feed 289.00 76.00 400
slia v 7050 A7250 | United Kingdom & 2867 w2672 | Austalia v &880 ATOSS | Twiter 429800 911300 137.00
¥ 67.67 A7667 | India a2l 26.11 India 6228 A6228
4 66.00 46400 | China 18.50 China

Web

1d Awareness by Market 1 Market Share by Market

it YTD Brand Aw.. Last YTD Brand Market YTD Market Sh
% % o
I — I
South America AT3I00 w 7150 Europe, Middle A 2010
North America w6767 A 7667 South America w1844
Asia Pacific w6417 A 64.67 North America v 17.33
Europe, Middle v 23.90 v 24.03 Asia Pacffic 4 16.96

Sentiment Media Posts by Interests

Smart Business Dashboard

North America

A 1878 Asia Pacific v 6179 A 6292
A 1939 South America A49.72 v 43.70
16.69 Europe. Middle ... A 3294 v 3267

Big Data 829.00

Business | 2,00 0.00 0.00
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The Next Step of your Digital Marketing Strategy §

Community Consumer Lifecycle Business Action
LEAD
Public _k\ AWARENESS / CONVERSION
PROSPECT \ CONSIDERATION /
Friend/Fan/Follower
Subscriber \ PREFERENCE / NURTURE
CUSTOMER \ PURCHASE /
Customer/Member
g . LOYALTY
Loyalist
O Advocate \ RETENTION
\ ADVOCACY




The Next Step of your Digital Marketing Strategy f

; . ABC.com
ODLNILBLLY, Digital Marketing Funnel
LEAD
&) Public _\ AWARENESS / CONVERSION
PROSPECT \ CONSIDERATION /
Friend/Fan/Follower
Subscriber \ PREFERENCE / NURTURE $
Y f $ $
/CUSTOMER \ PURCHASE /
Customer/Member
@ Loyalis LOYALTY
O aoume { RETENTION
\ ADVOCACY
. J

Digital Funnel Optimization




The Next Step of your Digital Marketing Strategy f

ABC.com Field Marketing
Digital Marketing Funnel |
_\ / In-Store Product Recommendation
AWARENESS

Indoor Navigation

\\ CONSIDERATION / GD

\ PREFERENCE / .
1 Personalized Video Content

LOYALTY AL 8
“& estimote

\\ ADVOCACY /

)
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/

The Next Step of your Digital Marketing Strategy @
ABC.com Field Marketing
Digital Marketing Funnel g
Acausion Consumer In-Store Wi-Fi Recognition
_\ AWARENESS /

Store D W D

Wi-Fi Wi-Fi
\  PREFERENCE / Device T (((o D
Detector Detector

\ PURCHASE / (tro D

b . / SAP Hybris « SAP HANA Cloud Platform
\ Marketing loT Services

33
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