Roadmap to HANA and next steps

J..VS /4 HANA

Mark Roepers
Business Enterprise Principal Consultant
SAP Business Transformation Services




DISCLAIMER

This presentation outlines our general product
direction and should not be relied upon in making a
purchase decision. This presentation is not subject to
your license agreement or any other agreement with
SAP. SAP has no obligation to pursue any course of
business outlined in this presentation or to develop or
release any functionality mentioned in this
presentation. This presentation and SAP’s strategy
and possible future developments are subject to
change and may be changed by SAP at any time for
any reason without notice. This document is provided
without a warranty of any kind, either express or
implied, including, but not limited to, the implied
warranties of merchantability, fithess for a particular
purpose, or noninfringement. SAP assumes no
responsibility for errors or omissions in this document,
except if such damages were caused by SAP
intentionally or grossly negligent.

© 2015 SAP AG or an SAP affiliate company. All rights reserved.

SAFE HARBOR STATEMENT

This document is intended to outline future product
direction, and is not a commitment by SAP to deliver
any given code or functionality. Any statements
contained in this document that are not historical facts
are forward-looking statements. SAP undertakes no
obligation to publicly update or revise any forward-
looking statements. All forward-looking statements
are subject to various risks and uncertainties that
could cause actual results to differ materially from
expectations. The timing or release of any product
described in this document remains at the sole
discretion of SAP. This document is for informational
purposes and may not be incorporated into a
contract. Readers are cautioned not to place undue
reliance on these forward-looking statements, and
they should not be relied upon in making purchasing
decisions.
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Common thoughts on HANA
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Business Factors at play IT Factors at play

External Strategy (to rebalance priorities)

* Increasingly competitive landscape « Achieved certain level of success on workforce

« Short-term commodity price decline productivity

 Competitive advantages short-lived « Pushing onward toward more competitive advantage

Int | solutions; developing approach to update business
nterna processes & Workflov_vs incorpo_ra_lting digital technology

 Need to demonstrate value from Integrated Company (to gain more strategic productivity)

* In pursuit of cross-business synergies « Principle of standardization at the core, differentiation

at the edge —
embodied in preferred application architecture (yet to
be manifested)

* Need to become more agile, flexible company — while
continuing to become more and more efficient “do
more with less”

External Technology Trends: 2"d Half of
Chessboard

» After 50 years of regular doublings of capacity, we are
seeing disruptive technologies emerge as a result of
logarithmic technology growth

© 2015 SAP AG or an SAP affiliate company. All rights reserved. Customer
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I ————————————————————
Disruptive Technology

SAP HANA

 |Is one such manifestation of 2"d half of chess board disruptive technologies suddenly emerging

« Radically changes the constraints on application design, performance and capabilities
* Previously unimaginable solutions now become possible

« Simplification of the last 40 years of technical engineering to overcome performance constraints of electro-
mechanical rotating disc technology

» Major opportunity to revitalize the core and provide differentiated capabilities at the edge at the same time
and reduce technical debt & TCO

» Potential to provide the catalyst for transformational change inside xyz- enabling synergies across business
lines, simplification, etc.

© 2015 SAP AG or an SAP affiliate company. All rights reserved. Customer



Reimagine business in the digital economy

Workforce Supplier Collaboration
Engagement Business Networks
4+ The entire value chain is
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Boardroom of the Future -
Powered by SAP HANA, the Boardroom of the Future is designed to bring together the company CEO,

head of sales, marketing and other experts when conducting monthly, quarterly and yearly planning.
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Which use cases do we focus on first?
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Complexity is an Obstacle to Digitization

In a digital economy, speed and agility matters more than ever. While standardization remains a
key pillar to successful use of technology, simplification & business innovation need to be added
to the business agenda.

FROM: TO:
STANDARDIZATION SIMPLIFICATION AND INNOVATION
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Solution Architecture
As-Is Example
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Landscape: Current
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Landscape: BW/Suite on Hana
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Landscape: BW/Suite on Hana
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Landscape: Unified Financials
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Landscape: Unified Financials
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Landscape: Procurement Business Network

SAP Procurement
Business Network
(Ariba, Conecur,

Fieldglass)
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Landscape: Procurement Business Network
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Landscape: Maintenance & Warehousing

SAP Procurement
Business Network
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Fieldglass)

Maintenance & Warehousing
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Landscape: Maintenance & Warehousing
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Maintenance & Warehousing
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Landscape: Integrated Logistics/SCM

SAP Procurement
Business Network
(Ariba, Conecur,

Fieldglass)

Integrated Logistics/SCM
Maintenance & Warehousing
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Landscape: Integrated Logistics/SCM

SAP Procurement
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Landscape: Human Capital Management

BW

ERP ERP
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Landscape: next steps

SAP Human
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Capital Business Network
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Landscape: next steps
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Landscape: next steps
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Landscape: next steps
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Conclusion

Disruption and Business Opportunities are Everywhere
Don’t limit yourself by traditional thinking.
Complexity is a Barrier to Simplification, Innovation and Transition to Digital

Balance business priorities and SAP roadmap
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